
Housing Related Support



What have people told us 

 Importance of:

• A place of their own

• Near to people or places that matter

• Feeling and being safe

 Appreciative of people who had helped

 Lack of information

 Help whilst still in a tenancy 





Bradford Homelessness and 

Rough Sleeper Strategy 

2020-2025

• Theme 1 – Early Intervention and 

Prevention

• Theme 2 – Deliver Support

• Theme 3 – Tackle Rough Sleeping

• Theme 4 – Improve Access to Housing

• Theme 5 – Work Better Together





Strategy

Vision for Happy, Healthy & at Home

Housing First principles

Trauma informed care and environments



What does the data tell us

During 2020/21:

1752 customers needed short term supported housing in Bradford, and

890 customers required floating support to manage their home

[1] Q1 figures include data migrated to the new Single Gateway IT system

Gateway & Commissioned      

Need for SH & FS 

Non- Commissioned 

Need for SH

Domestic Abuse            

Need for SH

Total Need

Placed 1129 374 105 1608

Pending 306 9 0 315

Refused by 

Providers
207 262 250 719

2642



What does the data tell us

Single Gateway Quarterly Demand Analysis - Young Person Accommodation-based and 

Floating Support services

• Majority of applicants are of emergency and high need profile

• Steady demand trends with the exception of FS demand during Q4

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Demand Analysis - Young Person Accommodation-based and 

Floating Support services

• Mental Health is the most common reported vulnerability amongst YP

• Less customers report all three vulnerabilities compared to the MN/MNHR provision

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Demand Analysis – Multiple Needs & Multiple Needs High Risk 

Accommodation-based and Floating Support services

• Increasing trends of emergency and high need profile for AB support

• Significant increase in ‘high need’ cases during Q4

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Demand Analysis – Multiple Needs & Multiple Needs High Risk 

Accommodation-based and Floating Support services

• Offending behaviour and mental health are the most common needs for AB and FS 

respectively

• A significant cohort of clients reporting all three needs in Q4 for both AB and FS

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Placement Analysis - Young Person Accommodation-based and 

Floating Support services

• Placement need distribution mirrors demand patterns

• Significant majority of placements represent multiple disadvantaged clients

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Placement Analysis - Multiple Needs & Multiple Needs High Risk

Accommodation-based and Floating Support services

• Profile of need placed does not reflect and balance the presenting vulnerability

• Floating support placements are primarily of medium need profile

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tell us

Single Gateway Quarterly Placement Analysis – Multiple Disadvantaged Placements

• 30% of customers reporting all three needs were placed during 2020/21

• Creating pressure on outreach services and specialist provision (Housing First)

[1] Q1 figures include data migrated to the new Single Gateway IT system



What does the data tells us: gaps

Numberof new 

units required

Young Persons Dispersed Supp Hsg
51

Women Supported Housing
7

Housing First Dispersed Units
10

Multiple Needs Offenders Supported Housing
15

Multiple Needs Dispersed Supp Hsg
69

IHM Generic Dispersed Supp Hsg
108
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